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\ Challenges \

e Strengthening customer loyalty and increasing CLV

A8  Effective segmentation and activation across all stages of
0 O the customer journey.

O& Automating marketing processes for improved efficiency
) and reach.

| Strategy ||

Lead

NEWSLETTER .
Generation

Zamoéw nasz newsletter, by na biezgco dowiadywac sie o
najnowszych kolekcjach, modowych trendach i
wyjatkowych promocjach.

Swdj adres mailowy wpisz w okienko ponizej:

Captured valuable customer
data using targeted forms to
grow the database.

wpisz swoje emie

subskrybuj

Workflows 3

2  Product added to cart T

| EJ Wwas product purchased?
Implemented abandoned cart r
recovery, dynamic o Addtag
remarketing, cross-selling, |
and special campaigns. Abandoned Cart Email

= Send after 1 hour

Marketing
Automation

Select consent form NV

Recipients group N\

O Contacts and anonymous visitors

® Anonymous visitors

Monitored website

www.tatuum.com

[+ New condition ][+ New exclusion ]

Personalisation

Enhanced on-site conversion
with dynamic, personalised
interactions for anonymous
traffic.

Hello!

Get 20% discount on the item
you just cheked!

(3 Transaction {3
Segmentation
d:[l Statistics Transaction type
Leveraged behavioural, Purchase
. . Geolocation segment
transactional, geographic, (Warsaw) Transaction details
and RFM segmentation for 236 contacts Value
h ig h Iy re I eva I’Tt Offe I’S. Customers living in Warsaw can
do offline shopping
[ Actions v ]
Omnichannel
Communication

Integrated email and

web push notifications to
ensure consistent messaging
across platforms.

Results

Year 1

B@fore SALESmanago //
> L o %
| 1

1% growth
in the customer
database

Tatuum email campaigns open rate < Previous  Next >

From marketing@tatuum.com To me

+157% higher email open rate with
dynamic email campaigns

Email open rates
before SALESmanago

Email open rates
after implementing SALESmanago

I~~~

Abandoned shopp.

277% higher email
click-through rates

Birthday email campa.

[ ] Y% These dresses might be
You might want to check
Welcome to Tatuum

Thank you for sicg

WZORZYSTY SWETER Z
HAFTEM — MAYOLA

Cena:
499,99 z{

SPODNIE Z LNU | WISKOZY —
PULIONA

8.4% increase g
in the average
order value

PLECIONA TORBA DAMSKA -
FRIDA

¢ Cena:
299,99 zt

wita: 1199,97 zt

idz do koszyka

powrot do zakupow

Hello!

The item you were
tracking is now
on sale!

Save 30%

Learn more

Personalised
campaigns

drove 63.7%
of total sales

Nearly 50% of transactions were facilitated
by SALESmanago, leading to a 73x ROI on
SALESmanago platform investment

7)

Initial investment

Purchase (+207zt) Purchase (+400zt)

Purchase
after personal campaign (+700zt)

Purchase (+200z1)

Purchase (+307zt)

Average CLV
reached 1,914PLN

1ROz

For more information, contact: marketing@salesmanago.com

Subscription (+30%$)

SALESsflmanago www.salesmanago.com



